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Instructions to Candidates:

Answer completely either in Kannada or in English.

SECTION - A
NP - D

Answer any five sub-questions. Each sub-question carries two marks. (5%x2=10)
CIRYTTTR 05 0 BIner LwIdR. B3 wuI BN 02 WOBD.

1. a)

b)

c)

d)

g

What is a market ?

[RAFE 200D 7

What is price ?

23S Q0TBeD 7

Define product.

gy, MmO,

Name any four middleman in marketing.
SRFFUON'IYF CIRPYmETR 04 BFBFAT), BIOR
What is consumerism?

M8 0T ?

What is market segmentation ?

DAROVL X AR ROTIER ?

Write any two characteristics of pI‘OIl’lOthIl
D00 CIRFYIREOR HTB MEIOTENTYI) wIoWD.

[PT.O.



[ ) DCBC103

Lo 4
N

n

10.

11.

SECTION - B
R« 0

Answer any four questions. Fach question carries Five marks, (475=20)
AnEEde o) BINeR IOk, @3 TIN5 g,
Distinguish between selling and marketing.
Snovt: DR SRS EONTYRY T3 ¢8R
Briefly explain the different types of packaging.
mss'ft:on‘ AN mwow@i xo@mn WO,
Explain the different types of retailers.
AT dedod WD wTONY Wil FodTwoN SRR
Briefly explain the importance of advertisement.
H008T T, BODIDI) KogFon DFOR.
Briefly explain any five recent developments in marketing.
TRIFLOTIAT VST 0IRFTEAR 05 WIBERATR) Rod TN O[O

SECTION - C

dpon - A

Answer any Two questions. Each question carries twelve marks.  (2x12=24)
CIRRYTTR TR BINen wwBor. T8 BIR 12 wosnsb. ‘
Discuss the various stages of product life cycle.
OVZF 2D WHT DT TOINYIY WA
Briefly explain the micro and macro Environmental factors affecting marketing.
SRgreion’ Soed [0 Weta dERC W) BREL, BOAT LWOINIY AoFTazoN DTOA.
Explain the basis of market segmentation. '
SRTBE, DRS0% BEITNTIY, D[OR.

SECTION - D
PN - @ _
Answer any One of the following questions. Each question carries Six marks.
CIRFTEAR 10D BFR IO, BRF 06 LovED. (1x6=6)

Present a report on Consumer behaviour towards home-appliances in your locality.
Oy HYBQ, i ol SWROr oAt M,TE0 w3rSel wed 2,003 SOOL, IOA.
Present a report on pricing of the product in an organisation of your choice.
Q) 030D 2.0T :do;(?poi) IF3 WS INDFTE Foed SCOODI IQR.
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